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The Association of Colleges (AoC) represents nearly 95% of the 257 colleges in 

England incorporated under the Further and Higher Education Act 1992. 

 

Introduction 
 

A good public relations team is one that delivers real news and develops real 

relationships with the media.  

 

Not only is it important to get to know your media contacts and outlets but it is also 

crucial that you supply them with relevant, interesting and newsworthy stories.   

 

Top tips 
 

Things you should do to ensure good media relations: 

 

1. Understand your media. Take the time to regularly read, watch and understand 

your target media. Look at regular features, issues they are interested in and 

know the layout of the publication, programme or website. 

2. Deadlines. If you plan on phoning to sell in your news story, make sure you are 

aware of their deadlines. For example, don’t phone last thing in the afternoon 

when the latest issue is being finalised. Think about phoning in the morning 

before the daily planning meeting. Also consider the lead times for new stories 

which will change depending on whether they are online, daily, weekly or 

monthly.  

3. Be relevant. A good news pitch takes research. Rather than inundating your 

target media with press releases which might not be relevant think about their 

target audience and what that journalist has an interest in. 

4. Be reliable. Raise the profile of your college as the ‘go to’ organisation. Good PR 

is based on facts so make sure you give statistics and use reliable research.  

5. Give a local slant to a national story. Regional newspapers and news 

programmes often want to get a local angle on a national story. Keep your eyes 

peeled for a good news angle and think about how you could capitalise on this at 

a local level.  

6. Offer exclusives. Journalists will appreciate exclusive features, exclusive 

interviews with senior spokespeople and exclusive visits to your college. 

7. A quick coffee. There are huge benefits in meeting a journalist face-to-face, but 

most don’t have time to get away from the office. Ask if you can drop by their 

office to meet them for a quick coffee, outlining the interesting issues and stories 

you will be able to tell them about. Take this opportunity of meeting them to ask 

what they are working on and how you can help them. You might want to invite 

them to come and visit the college too if they can spare the time. 
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8. Engage with journalists on Twitter. Follow your media contacts on Twitter. Many 

journalists post their latest stories, so you could comment on or retweet relevant 

stories. Some will put interview or information requests out via Twitter too. Make 

sure you engage on Twitter just don’t overdo it. 

9. Keep in touch. Once you have developed a good relationship with a journalist 

make sure you keep in touch. Catch up for a coffee every now and again, keep 

them up to date with news from your college and call to pitch in an exclusive 

when you have one. 

10. Thank you! If your story does get covered or a journalist comes to visit the 

college, take the time to say thank you.  

The media want new and interesting stories that appeal to their audience and your 

college needs to be recognised as the reliable organisation that can help them to 

achieve this. 

 

A successful media relationship works as a two-way flow. Not only will you contact them 

with your news, but they will want to come to you for your views and updates. 

 

Developing strong media relationships can also stand you in good stead for the rare 

times when a bad news story might be brewing. A journalist who knows and trusts you 

is more likely to ensure they come to you for your side of the story before going to 

press.  

 

As a PR team your approach should be consistent and reliable. Building strong media 

relations takes time and a lot of hard work.  
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