
 

 

 

  

Writing a compelling case 

study 
 

March 2019 



 1 

The Association of Colleges (AoC) represents nearly 95% of the 257 colleges in 

England incorporated under the Further and Higher Education Act 1992. 

 

Introduction 

Case studies add human interest to a story and help to illustrate an issue. They can also 

determine whether a journalist will cover a story.  

They are vital to the work of colleges and the Association of Colleges (AoC) because 

supplying the media with a case study helps to secure coverage as well as a 

spokesperson’s comment. This enables your college and AoC to get across key 

messages on an issue. 

What makes a good case study? 
 

An interesting story 

A case study is a way of illustrating an issue – bringing real life experience which helps 

to paint a picture for the public. The person and their story need to be interesting (and 

sometimes unusual) and will usually include: 

• Aim/Backstory: An initial aim or a problem that needed to be solved. What is that 

person’s inspiration? What is the story behind their achievement? Do they have 

an interesting back story? 

• Process or method: What did the case study do? How did they go about it and 

what did it involve? 

• Impact: What did the student or your college learn/achieve? What were the 

benefits? Did this impact the student’s future career, on parents and the wider 

local community at all? How was the impact evaluated? What was the 

achievement or outcome for the student? How did it solve or impact on the 

initial aim or backstory? 

• Next steps: Other practitioners or students may be interested to know whether 

you plan to continue or extend your work, or what the next steps are for the 

individual. Detail any further plans. 

Illustrating your case study 

Photographs bring your case study to life. Always ensure you have a few colourful and 

powerful photos of the case study or project. Publications and websites ideally require 

high-resolution jpeg files of 300dpi. Make sure you have the appropriate permissions to 

share the photography with the media. 

Case studies and media interviews 

When considering case studies and their suitability for media: 
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1. A suitable case study must be outgoing and comfortable being interviewed by a 

journalist, either in person or over the phone. For TV and radio, they may be 

required to be interviewed over the phone, at a college or in a studio. 

2. A case study must be happy to be named and have their photograph taken for 

use in a newspaper or magazine. The media are also likely to want to know their 

age and what town they are from. Full address details are not necessary, and you 

should ensure these are never used by the media.  

3. Find out if a case study is willing to do some or all types of media: newspaper, 

magazine, TV and radio. 

4. Help a case study prepare for an interview by running through the kind of 

questions the journalist is likely to ask. 

Building a case study bank 

• As case studies are so crucial in securing media coverage, you should ideally 

build up an on-going bank of case studies that are happy to speak to the media 

about their experience of further education and related issues. 

• Make sure you stay in touch with case studies. If they are college alumni, it is 

important to ensure they are still happy to be used as case studies and the 

media will want to know what they are doing now. 

• Ensure you have photos of your case studies in action which you can share with 

the media. 

• The media will usually request case studies last minute and with tight deadlines. 

It is therefore important that you can get in touch with case studies very quickly, 

out of hours and outside of term time. Make sure you hold their home phone 

number, mobile phone number and email address. 

When writing about your case study 

• If you are writing a pitch to the media or submitting a case study for 

consideration by AoC you should look to structure your case study outline as 

described in the “Interesting Story” section of this guide. 

• Don’t assume knowledge. Avoid further education jargon and acronyms. Briefly 

explain any courses, qualifications and levels. 

• Supply contact details for your PR team, including out of hours phone numbers, 

so journalists can get in touch for more information. 
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